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MUSEUMS FROGRAM

00 Management and preservation of museums, collections, and cultural

QOutcome Indicator(s) |

1. Number of visitors to the museums managed and _

percentage increase over the previous year

2. Percentage of visitors who rated the museums as

“good orbetter

preservation and conservation as good or better

o o |
4. Percentage of vis 0 rated the quality of ‘
|

 exhibition material maintenance as good or better

'5. Average percentage of year for which protected and

preserved propemes are accessible to the publlc I T
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QUARTERLY PHYSICAL REPORT OF OPERATION

As of June 30, 2025
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7/91 calendar i (78191 calendar |
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T9800%

(78192 calendar |

T (5.6355,750) |

T 98.00%

~ (5.635/5,750)

98.00%

T98.00%

" (10.25% increase)

{

(5,635/5,750)

5,635/5,750) |
8%

(77191 calendar |

1st
Quarter

1,321,087

Te800% | 8

" (22,540/23,000)

(22,540/23,000)

9800%

Tes00%

(310/365 calendar
days)

(22/540/23,000)

T9s00% |

| (14,00514,249) |

TeBaA%

| (8991 calendar

2nd

| Quarter

C 4770

98.00%

e239%

{
| (8491 calendar |

(10,192/10,381)
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(10,173/10,381)’
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Phys aI Accomphshmem (Budget Year)

3rd
Quarter

4th
Quarter

Variance as of

June 30, 2025

" (24,197/24,630)

2407821 |

25152

BAR No. 1

i Remarks

| The total number of Museum Visitors in both NMP Central and i
{ Regional Component Museums for the 2nd Quarter of 2025 is |
J 1,176,740; a total of 2,768 external clients who physically :
‘appeared at NMP were provided with technical assistance, A
1 total of 5,066,944 were reported from the official NMP {
| Facebook Page; 122,283 reach from the NMP Instagram |
| Account; 99,826 impressions were reported from the NMP |
{Youtube Account; and 337,452 page views were reported for
Lhe NMP website from April to June. The reach of museum's
|engagement would have been significantly higher if not for X's
+ (formerly Twitter) new policy, which limited the access on dala {
analytu:s to premium subscriber only.

! 9824% | 0% or the 2nd Quarter of 2025, an average of 10,173 outof |
| i 10 381 (98%) visitors rated the preservation and conservation |
¢ {as outstanding, better, or good. {
T @4sezagzy) 5"' T
S
Vf T 9824% 0% or the 2nd Quarter of 2025, an average of 10,173 out of
| : i 0,381 (98%) visitors rated the exhibition materials as
i {outstanding, better, or good.

9488%

i
T (173/182 calendar | | 12 calendar days
davs)

7%

| From April to June 2025, the National Museum of the i
‘Philippines (NMP) and its Regional Component Museums |
| were open to the public for an average of 89 out of 91 days, |
ireflecting a 92.39% operational rate. Please note that all NMP
i i museums are now open to the public seven days a week,
excepl on the following days: a. Regular Holidays: April 17 —
{Maundy Thursday April 18 — Good Friday April 19 - Black
‘Salurday May 01 ~ Labor Day May 12 ~ Election Day June 06
|~ Eid'l Adha June 12 ~ Independence Day
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Agency/Entity : National Museum of the Philippines
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4th !
Quarter | | Quarter
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during normal business hours

©5088% | 3387%

| 6. Percentage increase of government-owned cultural CAT0%

" properties officially registered under the National

| ames2 T T IGaTeB2 government-|  (231/682)
| government-owned | | i owned cultural
| cultural properties) | properties)

government- owned cultural
owned cultural | properties)
properties)

150.88% of its total annual target for government-owned cultural '
: properties under the National Museum of the Philippines.

" Museum of the Philippines

~OutputIndicator(s)

~ 1. Number of days the museum is open for public

viewingr;“

gs/ lectures or workshops 43 trainings/
lectures or ' lectures or
! workshops

"142 trainings/ lectures | 30 [44trainings/lectures | | | 74tainingsflectures | 1 trainingsfiect
or workshops ! trainings/lectures | or workshop 1 or workshop | workshop
orworkshop | |

|

lecturesor | lectures or

| training/lectures/workshops were conducted with a total of
workshops i workshops

| 53,867 participants.

1}
T TR I
28 trainings/ 43 trainings/ | 28 trainings/ |
|
|

workshops

" conducted

| 3. Number of researches published, exhibited, 6 publications | 7 publications |7 publication: 7 publications | 27 publi |6 publications For the 2nd Quarter of 2025, 6 research oulputs were
{ i | | | | published and 8 new exhibitions were opened, and 16
| i : { | |research paper was presented at a conference/event
| | | |
i | | ! 5 | ’
~ and presented in international T 20 exhibitions fions | 8 exhibitions -

conferences

"5 paper 16 presentations

presentations

presentations
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